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Audi and beyond initiative speak out  
for responsible use of AI at global forum  
 

 “AI4People” forum presents a 20-point plan at summit at EU parliament  

 Association of leading companies, scientists, governments, EU institutions and 

civil-society organizations  

 Audi CSO and CDO Roland Villinger: “We need a European approach to artificial 

intelligence that combines innovation with our values”  

 

Brussels, November 6, 2018 – A society in which artificial intelligence benefits people and 

society: To those ends, Audi is involved in AI4People, the first global forum for an ethical 

approach to AI in Europe. At the “Towards a Good AI Society Summit” at the European 

Parliament in Brussels, the forum presented a 20-point plan for a responsible AI society. One 

of the focuses was on coordinating European AI research and establishing issues of the 

responsible use of new technologies more firmly in the minds of developers, legislators and 

the general public. “We need a European approach to artificial intelligence that combines 

innovation with our values,” stated Dr. Roland Villinger, Chief Strategy Officer (CSO) and Chief 

Digital Officer (CDO) at AUDI AG, in Brussels.  

 

Audi is contributing its expertise from the beyond initiative to AI4People. In the context of 

beyond, the automobile company has set up a network in the past three years with AI experts 

from startups and science – including Luciano Floridi, Director of the Digital Ethics Lab at Oxford 

University. “It’s not merely about the question of what is legally acceptable, but really about what 

is ethically preferable,” said Floridi, Chairman of the Scientific Committee of AI4People. He 

therefore founded AI4People together with the Atomium-European Institute for Science, Media 

and Democracy. The forum brings together leading experts from companies, universities, the 

European Parliament, the European Commission and civil society. The next step is to set up a body 

to advise political decision-makers on the use of AI.  

 

Audi’s beyond initiative has been driving the debate on the responsible use of AI, autonomous 

driving and the future of the world of work since 2015. “Within the framework of AI4People and 

together with other players in society, we want to contribute to making sure that artificial 

intelligence benefits both society and us as individuals,” said Audi CDO Villinger.  

 

Pictures of the event can be downloaded here on Nov. 6, after 6 p.m.  
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers of 
automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide and 
produces at 16 locations in twelve countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. 
(Bologna, Italy).  

In 2017, the Audi Group delivered to customers about 1.878 million automobiles of the Audi brand, 3,815 
sports cars of the Lamborghini brand and 55,900 motorcycles of the Ducati brand. In the 2017 fiscal year, 
AUDI AG achieved total revenue of €60.1 billion and an operating profit of €5.1 billion. At present, 
approximately 90,000 people work for the company all over the world, more than 60,000 of them in Germany. 
Audi focuses on sustainable products and technologies for the future of mobility.  


