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Partnership with FIS extended: Audi to shape
Alpine Ski World Cup for four more years

e Audi remains leading car brand in winter sports and exclusive automotive-
industry partner of FIS

e Extends cooperation with numerous national associations

e Solden celebrates opener to the 21st Audi FIS Ski World Cup

Sélden/Ingolstadt, October 21, 2022 - Audi and the International Ski Federation, FIS have
extended their long-standing partnership by an additional four years to the 2025/2026
season. The official announcement was made by Bernhard Neumann, Director of Sports
Marketing Winter Sports at Audi, and Michel Vion, FIS Secretary General, at a joint
presentation prior to the Alpine World Cup season opener in Sélden, Austria.

Audi will remain the leading car brand in winter sports and in honor of this affiliation, will be
present as a partner of the ski associations, in the winter sports nations of Germany, Austria,
Switzerland, Italy, France, Norway, and Sweden. “Audi and elite alpine sports have been closely
linked for decades. We are united by the determination for top performance, progress, and
sustainability,” says Henrik Wenders, head of the Audi brand. Extending the cooperation means
Audi will continue to be the exclusive automotive-industry partner of the FIS and other national
alpine teams for the next four years. “From the very beginning, our cooperation has been built
on reliability and trust,” remarks Vion. “We are delighted that the world of alpine skiing can
continue to rely on its partner, Audi, for the next four years.”

As a result of the extension, Audi will make its mark on the international events roster of the
Alpine Ski World Cup until the 2025/2026 season at the very least. As usual, fans will see Audi
branding on site at competition venues as well as on TV and online media. The focus at famous
and spectacular race venues such as the “Streif” near Kitzbihel in Austria or the Lauberhorn
downhill in Wengen, Switzerland, will also be on the latest electric Audi models, which
represent the transition of Audi technology. As the exclusive automotive-industry partner of the
FIS, Audi provides the entire vehicle fleet, making sustainable premium mobility a reality.

In addition to its commitment to international alpine skiing, Audi has extended its partnership
with the German Ski Association (DSV), which began in 1984, until the 2025/2026 season. This
makes Audi both team partner and automotive-industry partner of the German national teams
in alpine skiing, ski cross, and freeskiiing for the next four years. Audi will also support other
national ski associations, becoming a major partner for alpine winter sports.

As is tradition, Audi and the stars of alpine winter sports will kick off the new season together
for the 21st time this weekend (October 22, 23) on the Rettenbach glacier high above Sélden in
Tyrol, with a program which includes giant slalom in the women’s and men’s events. The start of
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the World Cup season in downhill speed skiing is planned to be on October 29 and 30 for men,
and one week later for women in Zermatt/Cervinia (Switzerland/Italy). On the last weekend of
November, the first Super G of the 2022/2023 season for men will take place in Lake Louise,
Canada, whilst the women will also hold their first Super G in Lake Louise on December 4.
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The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium
and luxury segments. The brands Audi, Ducati, Lamborghini and Bentley produce at 21 locations in 13
countries. Audi and its partners are present in more than 100 markets worldwide.

In 2021, the Audi Group delivered around 1.681 million cars from the Audi brand, 8,405 sports cars from
the Lamborghini brand and 59,447 motorcycles from the Ducati brand to customers. In the 2021 fiscal year,
AUDI AG achieved a total revenue of €53.1 billion and an operating profit before special items of €5.5 billion.
More than 89,000 people all over the world work for the Audi Group, around 58,000 of them in Germany.
With its attractive brands, new models, innovative mobility offerings and groundbreaking services, the group
is systematically pursuing its path toward becoming a provider of sustainable, individual, premium mobility.
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