Medialnfo

Audi concept cars: Spheres with high tech

e Premium brand working on new designs for the luxury class
e Electric drive system, high tech interior, and new free space
e Shared name concept - skysphere, grandsphere, and urbansphere

Ingolstadt, July 15, 2021 - In the coming months, Audi will use three innovative concept cars
to illustrate how the brand will design the future of the luxury class. The shared root word
“sphere” in their model names emphasizes all three designs’ focus on the new interior
concept and the holistic digital ecosystem for a new world of experience inboard.

In August 2021, the spectacular study known as the Audi skysphere concept will lead the trio
with its first public appearance as part of Monterey Car Week in California. A few weeks later,
the second concept car, the Audi grandsphere, will make its public premiere at the 20217 IAA. In
the first half of 2022, the Audi urbansphere will follow as the third show car.

“These concept vehicles embody our brand strategy. They show how we imagine the near future
of premium mobility,” says Henrik Wenders, head of the Audi brand. For him, the future is a
design space to offer people new experiences during their journey. Audi is calling these newly
designed car interiors that envelop the passengers “sphere”. With the transition to
electromobility and, in a few years, to automated driving (level 4), this field of the car will
change more dramatically than it has at any time in recent decades. And with the interior and
the spatial architecture, a new overall car concept will also emerge in which the inner space
becomes the core of new vehicle design. A digital ecosystem will also make personalized services
possible beyond the car.

Each of the three concept vehicles, skysphere, grandsphere, and urbansphere, interprets this
paradigm shift in design differently - created with resolute dynamism, distinction, or even long
distance travel in mind. In each case, passengers’ needs and quality of experience are at the very
top of the three studies’ design specifications. Technological innovations and the highest quality
materials and workmanship envelop the passengers in all areas. On board, they enjoy the
freedom to drive themselves or - whenever possible - to simply disconnect from traffic, their
environment, and overstimulation in a fully self-driving car. Instead of these, the interior
becomes a free space for relaxing, networking, or even actively communicating.

Contrary to vision cars like the Audi AI:CON or Al:ME, the new show cars are not trying to look
into the distant future. Instead, they are presenting lines, technologies, and spaces for
experience that are expected to turn up again starting in the mid-2020s in initial serial cars from
Audi.
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide
and produces at 19 locations in 12 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH
(Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and Ducati Motor
Holding S.p.A. (Bologna/Italy).

In 2020, the Audi Group delivered to customers about 1.693 million automobiles of the Audi brand, 7,430
sports cars of the Lamborghini brand and 48,042 motorcycles of the Ducati brand. In the 2020 fiscal year,
AUDI AG achieved total revenue of €50.0 billion and an operating profit before special items of €2.7 billion.
At present, 87,000 people work for the company all over the world, 60,000 of them in Germany. With new
models, innovative mobility offerings and other attractive services, Audi is becoming a provider of
sustainable, individual premium mobility.
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